MVC Value Coalition Campaign: Joint Replacement

Success Story

Levers for Improvement
MVC Value Coalition Campaigns (VCCs) can essentially be

thought of as specific focus areas in which member Joint Replacement Service Line
collaborations are concentrated to drive improvement.

Examples of MVC VCCs include efforts aimed at improving

chronic disease management, increasing support for

vaginal deliveries among low-risk births, increasing the Joint Workgroup

utilization of cardiac rehab after surgery, reducing

What is a Value Coalition Campaign?

unnecessary preoperative testing, and optimizing inpatient

post-acute care (IP PAC) after major joint replacement.
Joint Replacement Push Report

MVC supports member activity in these areas through a
variety of improvement levers. This includes regular push
reporting, registry reports, unblinded data, and best
practice workgroup sharing.

MVC Component of the BCBSM P4P Program

What made MVC focus on Joint Replacement?

Clinical data collected by the Michigan Arthroplasty
Registry Collaborative Quality Initiative (MARCQI),
coupled with MVC claims data revealed no real differences
in quality outcomes for major joint replacement patients
using post-acute care vs. those not.

Semi-Annual Meetings and Unblinded Data

With this in mind, the MVC Coordinating Center, in
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